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As a result of Covid -19 pandemic and the
shift to online teaching in most schools in
Europe, the project activities continue in
online spaces. The missions which
originally were planned as offline, face to
face activities had to be re-imagined as
online tasks. Despite the difficulties, the
project partners met online on Zoom on 22
and 23 October 2020, chaired by Institute
Vilafant, Spain, to discuss the progress,
discuss future tasks and choose the project
logo.

One important outcome of the meeting was
the logo competition result. All student
teams put forward their logo proposals. Big
‘thank you!" and congratulations to all
students who sent their logo designs.

The final voting was held online on
Mentimeter. Each country had one vote and
as a result, the project community chose
the design proposed by students from
Pasvalio Levens school in Lithuania.
Congratulations! From now on this the
official project logo
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During the busy two day meeting students
learnt to use a free video editing to shoot and
share videos documenting their learning. On
the second day of the virtual mobility students
shared their videos and commented on their
contents.

As a respond to their inability to hold physical
mobility University of Gloucestershire
suggested that students discuss their mission
ideas online in local and then in international
groups. Working with ‘2 / 4/ 8' idea
encourages the young people to talk across
partners in different countries and help them
develop their missions. This idea means that
two local partners will get together online with
another pair in a different country to disc their
missions. Then the four will meet another
group of four students to further discuss their
mission ideas. Ultimately, the feedback will
help each national team to improve their
missions.
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